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INTRODUCTION 

Consumer buying is not mere transfer of item from seller to buyer. Consumers like to see 

touch and feel the commodities that they want buy. Consumers are individuals and 

households who buy the firm’s product for their personal consumption.The activities taken by 

a consumer when obtaining, consuming and disposing of products and services is known as 

Consumer behaviour. It involves studying how people buy, what they buy, when they buy 

and why they buy. The behaviour of consumers during the purchase is being termed as 

Buying Behaviour. The price and brand of the products play an important role in the buying 

decision. A change in   the price of a particular brand affects the buying decisions of the 

consumers. Future expectations about price changes can be another influential factor. The 

brand in itself plays a vital role in shaping an image about the products in the minds of the 

consumer. Manufacturers attract the consumers by making advertisements, price offers, 

etc.,Consumers while buying a product consider many factors. In majority of the family 

female are the decision makers in buying things. Female, decides the things that are needed 

for their family and purchases those products. But how far in Mobile Phones? How do they 

purchase mobile phones? What factors influence them to purchase Mobile Phones?. This 

article paves a way for these questions. 

OBJECTIVES  
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To find out the factors which influence the female consumers to buy mobile phones. 

 

 

METHODOLOGY 

Primary data and Secondary data was collected for the purpose of data collection. 

SecondaryData was collected from journals, newspapers, web portals etc,Primary data was 

collected by issuing a structured questionnaire to the female consumers residing in Pollachi 

Taluk. 

 Data was collected by convenient random sampling method. 250 questionnaires were 

issued for collecting data. Out of which only 216 were in usable form.Collected data has been 

analysed using Simple percentage. 

 

ANALYSIS AND INTERPRETATION 

Particulars 

SA A N DA 

Number of 

Respondents 

Number of 

Respondents 

Number of 

Respondents 

Number of 

Respondents 

Innovative features     

Built in Camera 
163 

(75.5%) 

47 

(21.8%) 

4 

(1.8%) 

2 

(0.9%) 

Large Memory capacity 
148 

(68.5%) 

62 

(28.7%) 

5 

(2.3%) 

1 

(0.5%) 

Multimedia 
107 

(49.5%) 

89 

(41.2%) 

19 

(8.8%) 

1 

(0.5%) 

Bluetooth 
92 

(42.6%) 

97 

(44.9%) 

25 

(11.6%) 

2 

(0.9%) 

Audio & Video recoding 
131 

(60.6%) 

66 

(30.6%) 

17 

(7.9%) 

2 

(0.9%) 

Colour Screen 
153 

(71%) 

51 

(23.6%) 

11 

(5.0%) 

1 

(0.5%) 

FM and Mp3 
106 

(49.1%) 

90 

(41.6%) 

19 

(8.8%) 

1 

(0.5%) 
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SA – STRONGLY AGREE A – AGREE N – NEUTRAL DA - DISAGREE 

FINDINGS 

Design and Styling 
151 

(69.9%) 

53 

(24.6%) 

10 

(4.6%) 

2 

(0.9%) 

Image     

New Product 
151 

(70%) 

49 

(22.6%) 

11 

(5.1%) 

5 

(2.3%) 

Brand image 
138 

(63.9%) 

60 

(27.8%) 

13 

(6.0%) 

5 

(2.3%) 

Expensive 
70 

(32.4%) 

104 

(48.1%) 

31 

(14.4%) 

11 

(5.1%) 

Price     

Model at reduced price 
140 

(64.9%) 

53 

(24.5%) 

18 

(8.3%) 

5 

(2.3%) 

Special offer 
131 

(60.6%) 

65 

(30.1%) 

17 

(7.9%) 

3 

(1.4%) 

Personal Recommendation 
79 

(36.6%) 

96 

(44.4%) 

39 

(18.1%) 

2 

(0.9%) 

Durability and portable 

aspects 

 

 

 

    

Light weight 
163 

(75.5%) 

40 

(18.5%) 

11 

(5.1%) 

2 

(0.9%) 

Size 
155 

(71.7%) 

52 

(24.1%) 

5 

(2.3%) 

4 

(1.9%) 

Battery 
151 

(69.9%) 

56 

(25.9%) 

8 

(3.7%) 

1 

(0.5%) 

Media Influence 
87 

(40.3%) 

86 

(39.8%) 

31 

(14.4%) 

12 

(5.5%) 

Post – Sales Service     

Guarantee & Warranty 
139 

(64.4%) 

48 

(22.2%) 

21 

(9.7%) 

8 

(3.7%) 

After Sale Service 
64 

(29.6%) 

114 

(52.8%) 

29 

(13.4%) 

9 

(4.2%) 
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Innovative features 

 Majority of the female consumers have strongly agreed that Built in Camera,Large 

Memory Capacity, Multimedia, Bluetooth, Audio and Video Recording, Colour Screen,  

FM and MP3,Designing and Styling influenced them to purchase the mobile phones. 

Image Features  

 Majority of the female consumers have strongly agreed that New Products, Brand 

Image, Expensive factors offered by Mobile Phones influenced them to Purchase Mobile 

Phones.  

 

Price 

 Majority of the female consumers have strongly agreed that Good Model at reduced 

price, Special Offer and Personal Recommendation influenced them to purchase the mobile 

phones. 

Durability and portable aspects 

 Majority of the female consumers have strongly agreed that Light weight mobile 

phones, Size of the mobile phone andBattery life of the mobile phones influenced them to 

purchase the mobile phones. 

Media Influence 

 Majority of the female consumers have strongly agreed that Post – Sales Service, 

Guarantee and Warranty and After Sales Service influenced the  female consumers to 

purchase the mobile phones.  

 

SUGGESTIONS 

 Based on the above findings, the following suggestions are made.  

This world is a competitive one. In every industry the companies compete each other 

to survive. Similarly in mobile industry lot of brands are available. Here are some suggestions 

for the companies to improve to their products (mobile phones). 

 Price offers can be given when purchasing two mobile phones at a time. Like any 

other electronic product exchange, in mobile phones also exchange offers can be introduced. 
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 Female consumers can be given special attention, because they are the decision 

makers in many situations. In order to attract many female consumers, mobile phones can be 

manufactured in attractive colours and attractive sizes (toy shapes etc,) 

 Pouches for carrying mobile phones for female consumers can be offered freely at the 

time of purchasing mobile phones. 

Most of the consumers prefer phone for touch screen facility and camera. So good 

quality of camera shall be installed. 

 

CONCLUSION 

 Mobile phones have become an integral part of human’s daily life and personal 

communication across the globe. The development of mobile phones and technologies has 

been extended to new innovation and advancements of technologies. Even though there are 

so many advances made in favour of consumer’s needs, the consumers are not satisfied (like 

applications). So many new applications are introduced, but the consumers expect some user 

friendly applications, because many applications in mobile phones are systematic. So the 

mobile phone companies should do some more effective implementations. 
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ABSTRACT 

Covid’19 has made a lot of changes in the world during 2020 and 2021. The major changes 

being, the way of living of people, industrial sector and banking sector. Most of the industries 

started to sell their products in online. Public also spent most of their leisure time in online. 

Similarly regarding banking sector, many of the customers started using online banking for 

the first time during covid. This study is to analyse the transformation level and the purpose 

of transformation from ancient banking to digitalized banking. 

Keywords: Digitalization, online banking, GPay, Paytm, Whatsapp payment 

INTRODUCTION  

Digitalization is developing day by day all over the world. In simple words it can be 

said that the world is   digitalised.  All the sectors have now tremendously changed to digital 

form. Digitalisation in India was little bit slower before pandemic.  Covid ’19 has changed 

the mindsets of many Indians in case of monetary dealings. Pandemic situation which where 

in all over the world, made many of the bank users to go for online mode. Many Indians used 

(or) tried online mode of banking for the first time during covid ’19. Most of the payment 

methods were through Gpay, Paytm, Whatsapp  payment, etc.,  This paper is an attempt made 

to find out the transformation of people to digital banking among the people living in Pollachi 

Taluk. 

 

REVIEW OF LITERATURE 

SeenaMary Mathew, etal., in their article , “ A  study  on the impact of covid ‘ 19  

pandemic in the  Adoption of driven Banking  in India”, aimed to find out the emergence of 

technologically improved banking products  during covid ’19 pandemic period in terms of 

volume. They also aimed to analyse the present over all development of online banking in 

India by comparing pre and post covid ‘ 19. 

 

http://www.ijfans.org/
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Narinder Kumar Bhasin , Etal., in their article ,”Impact of covid ’19 lockdown on 

digital banking - E collaboration between banks and Fin Tech in the Indian economy”, 

examined the way the digital banking has collaboration between banks and fin tech can 

resolve  the problem provided by the covid ’19 pandemic. 

Cyrill  Kiefer  in his article, “ Digitalisation of banking : will the move to online 

banking continue after the covid’19 pandemic?” , has found that in Switzerland  many of the 

people  used Digital banking for the first time during  the pandemic and that most found them 

satisfactory. 

STATEMENT OF THE PROBLEM 

 Though pandemic situation has made certain changes in many lives, the basic and 

foremost changes stands for monetary issues. Based on the literature reviewed, there arises 

few questions such as: How many of them have changed from ancient banking to digital 

banking? For what purpose they are using digital banking? Answers to these questions are 

discussed in this article.   

 

OBJECTIVES 

Based on the above statement of the problem, the following objectives are framed:  

(a) To analyse the transformation level of people to digital banking. 

(b) To find out the purpose of transformation to digital banking. 

 

RESEARCH METHODOLOGY 

 Primary data was used to collect the data. Secondary data was collected from online 

websites. Primary data was collected by issuing a structured questionnaire. Questions 

pertaining to the above objective was included and the data was collected from the 180 

respondents in and around Pollachi Taluk. Random sampling method was used to select the 

respondents. Simple percentage analysis and Fried man ranking was used to analyse the data. 

 

ANALYSIS AND INTERPRETATION 

 The collected data has been grouped under various headings and their percentaile 

score has been obtained and it is represented below: 

Table No.: 1 

Particulars No. Of 

Respondents 

Percentage 

Age   

Below 20 years 30 16.6 

21 – 30 years 140 77.8 

http://www.ijfans.org/
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Above 30 years 10 5.6 

Total 180 100 

Educational Qualification   

Primary 45 25.0 

Secondary 87 48.33 

Diploma 4 2.23 

Graduate 34 18.87 

Post Graduate 4 2.23 

Others 6 3.34 

Total 180 100 

Gender   

Male 100 55.6 

Female 80 44.4 

Total 180 100 

Marital Status   

Married 160 88.9 

Unmarried 20 11.1 

Total 180 100 

Area of Residence   

Semi – Urban 20 11.1 

Urban 20 11.1 

Rural 140 77.8 

Total 180 100 

Occupation   

Self employed 62 34.45 

Private employee 50 27.77 

Government employee 8 4.45 

Professional 4 2.23 

Agriculturist 52 28.87 

Student 4 2.23 

Total 180 100 

Monthly Income (Self)   

Below Rs.25,000 90 56.3 

Rs. 25,001 – Rs. 50,000 50 31.3 

Above Rs.50,000 20 12.4 

Total 180 100 

No. Of Bank Accounts   

One 90 50.0 

Two 30 16.7 

Above Two 60 33.3 

Total 180 100 

Banking mode before Covid   

Online  48 26.67 

Offline 132 73.33 

Total 180 100 

Banking mode after Covid   

http://www.ijfans.org/
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 It is revealed from the above table that many of the respondents are in the age group 

of 21-30 years, majority of the respondents are residing in rural area, majority of the 

respondents have only one bank account and majority of the respondent’s mode of banking 

before covid’19 was offline banking. But during covid and after covid, many of the 

respondents have preferred digital banking for many reasons. The majority of the 

respondent’s mode of payment was through Gpay and most of them are highly satisfied 

towards the payment methods. 

 

Table No.: 2 

 

 

 

 

 

 

 

 

 

 

Table No.2 reveals the ranking given by the respondents of Pollachi Taluk. 

Highest rank was given by the respondents for utilizing online payment for the purpose of 

purchasing of groceries or vegetables, followed by payment for purchase of other eatables, 

recharges, etc., 

Digital banking 161 89.44 

Offline 19 10.56 

Total 180 100 

Mode of Payment   

Gpay 121 67.23 

Paytm 42 23.34 

Whatsapp 17 9.43 

Total 180 100 

Level of Satisfaction towards digital 

banking 

  

Highly satisfied 144 80.0 

Satisfied 36 20.0 

Dissatisfied 0  

Total 180 100 

Purpose of using Digital 

banking after Covid 19 

Rank No. Of 

Respondents 

Purchase of groceries/vegetables 1 142 

EB bill payment 5 161 

Insurance payment 6 149 

Fund Transfer 4 60 

Purchase of eatables 2 134 

Online purchase/sales 8 140 

Recharges 3 172 

Payment of Loan 9 80 

Payment of Deposit 10 62 

Purchase of Medicines 7 89 

http://www.ijfans.org/
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Findings 

 From the analyzed data it could be found that most of the respondents have 

transformed their banking process from ancient banking to digital banking because of the 

pandemic. Respondents have made digital payments for the first time for their day to day 

purchase of groceries, vegetables, etc., 

Suggestions 

 Before Covid 19, the ancient way of banking usage was high among the respondents. 

But there was a tremendous change in 2020 -2021. Majority of the respondents are highly 

satisfied towards the digital banking, but they have mentioned that there are occasions where 

payment has been made wrong and it was difficult to get back the amount. So the respondents 

should be given awareness about the handling of transactions. 

Conclusion 

Covid ’19 has made a change in both the lives and economic condition of the world. 

The pandemic situation that prevailed all over the world, has brought a lot of transformation 

among the people specifically transformation in their life style, food habits and in monetary 

dealings. Many of the people had opted for digital banking, that is, the transformation 

towards the digitalization or the Digital Era.  
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ABSTRACT 

Small scale industries (SSI) are those industries in which manufacturing, providing services, 

productions are done on a small scale or micro scale. Small scale industries play an important role in 

social and economic development of India. Essentially small scale industries comprise of small 

enterprises who manufacture goods or services with the help of relatively smaller machines and a few 

workers and employees. Todays, small scale industries face more issues in successful process of 

business performance. Hence, this study aimed to analyse the challenges of SSI in Coimbatore district. 

This study adopted research design is descriptive method. Both primary and secondary sources have 

been utilized in this study. A structured questionnaire has been administered by the researchers and 

distributed among target population to collect socio-economic profile and the challenges of SSI. The 

researchers had used 5 points Likert’s scaling technique for converting the challenges of respondents 

into quantitative methods and the secondary data were collected from published article, books, 

journals, internet sources, etc. were collected. This study has set the sample size of 125 SSI’s through 

random sampling method. The collected data are entered and tabulated into MS-Excel software and 

analyzed by using the statistical techniques like percentage analysis, mean score, standard deviation 

and ANOVA through SPSS 22.0 software. This study justified from analysis that the high level of 

challenges of SSI are faced by the respondents who belong to upto 30 years of age group, female, 

proprietors, upto 10 as size of employment and upto 5 years of business experience.   

 

Keyword:  Small Scale Industries, SSI, entrepreneur, perception, challenges, manufacturing and 

economy growth.  

 

1. INTRODUCTION 

 

India is predominantly an agricultural country followed by small scale industries have been 

also developed. Small Scale Industries (SSI) are the backbone of industrial structure as they provide a 

variety of non-traditional and low technology products. SSIs are referred to as those industries in which 

the process of manufacturing, production and servicing are done on a small scale. The investment on 

such industries is one time and these investments are mostly done on plant and machinery, the total 

investment on such industries do not exceed 1 crore. In small scale industries, the manufacturing of 

goods and rendering of services are done with the help of smaller machines and very limited 

manpower. SSIs are also engaged in the processing, preserving, manufacturing & servicing activities 

and play a vital role in balanced and sustainable economic growth. Thus, a proper development of 

small scale industries is essential for the healthy growth of economy.  

 

Small Scale Industrial sector plays a dominant role in the economic development of both 

developed and developing countries. In developing countries, small scale industries are especially 

important in context of employment opportunities, equitable distribution of national income, balanced 

regional growth and development of rural and semi urban areas. They provide immediate large-scale 

employment, offer a method of ensuring a more equitable distribution of the national income and 

facilitate effective mobilization of resources of capital and skill which might otherwise remain 

unutilized. The small scale industries also play an important role in removing regional disparities. The 

industrial development in a backward area can only be achieved by the rapid development and 

promotion of small scale industries. India’s small manufacturing is fairly advanced but modernization, 

diversification and expansion would continue to have competitive edge internationally. Under the 
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changing of economic scenario and competitive edge the business can compete on cost, quality and 

products at domestic and international level only if ideal investment in technology production process, 

R&D and marketing are made. 

 

2. REVIEW OF LITERATURE 

In view of Vivekanand Pandey (2013) indicated that most of the small scale industries belong 

to individual proprietorship form of organization and the owners came with personal egos and ideas, 

proprietarily attitudes and ineffective delegation. Also, there was a lack of expertise, professionalism 

and planning and the dealings are informal and there was no logical reasoning, proper career plan and 

strong motivation. In many cases, business ideas and exposures were not up-to-date and adequate, 

rules and regulations are not complied, product and market knowledge are not up to the mark and 

business remains confined to the local level. The author Kulbhushan Meghe (2020) revealed that small 

businesses were lacked in the collateral security to get finance for their business as banks required 

collateral security among industrial investors. Also, businesses were unable to get a good quality raw 

material for their production and lack of storage facility the production. In addition, this study noted 

that the challenges like manager might lack managerial skills, skilled labour and marketing, etc. The 

result of Anshu Taunk and Abhimanyu Kumar (2013) stated that the greatest challenge before SSI was 

to globally change itself whereas it couldn’t survive because of high tariff barriers or non-tariff barriers 

like import licensing. They were facing competition in the domestic as well as international market 

from multiple sources. In present scenario, Indian SSI had various challenges such as poor 

infrastructure, technically and financially weak and unable to look at their right destination.  

 

According to Mythili and Rachel Nancy Philip (2019) noticed that SSI had emerged as a 

dynamic and vibrant sector of the economy. At the national level, this sector had performed extremely 

well and enabled country to attain industrial amplification and diversification to increase in 

employment and production but the major challenges faced by SSI were industrial sickness, 

nonavailability of concessional loans, technological up gradation, delayed payments which were dearly 

seen through the reduction of their overall performance. In case of Sharath and Yogish (2020) pointed 

out that the basic difficulties of Micro, Small and Medium Enterprises (MSMEs) incorporated issues 

namely Helpless Elite Work Practices (HPWP), Obstructions in trade direction, Insufficient Capital, 

convoluted social control exercises, Inappropriate information taking care of ,Ill-advised Strategy 

structure, advancing associated issues, Failure to isolate business and family or individual accounts, 

incredibly deficient credit stream, Non-presentation to best administration rehearses in creating, 

showcasing, circulation and vilification , Need access of bundling advances and Absence of good HR 

and so on. The study from Dhanalakshmi (2009) noted that finance was a major obstacle in the growth 

of micro, small and medium enterprises also in fact many other factors slowing down growth arise due 

to lack of finance. Also, technological up gradation became a problem only because firms lack enough 

capital to install new machines, skilled labour can be hired and retained by giving them higher wages 

etc. while other problems that ailed most of the enterprises was Marketing.  

 

3. STATEMENT OF THE PROBLEM 

Small scale industries are those industries in which manufacturing, providing services, 

productions are done on a small scale or micro scale. In India, Small Scale Industries are very essential 

to development of Indian economy, whereas it has scope area to develop or monitor with proper way 

by framing of many policies which are formed by government to promote the small scale industries. 

Although, small scale industries are facing many challenges to grow in various dimensions such as 

lack of finance, lack of skilled labour, supply of raw material and marketing, transport issues, lack of 

infrastructure, and most important challenge is lack of implementation of technology. So, there is an 

urge to explore the challenges of SSIs for making more employment and economic development of 

India.  
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4. OBJECTIVES OF THE STUDY 

 To measure the socio-economic profile of the selected respondents in Coimbatore District.  

 To examine the challenges of SSI in the study area.  

 

5. HYPOTHESIS OF THE STUDY 

 There is no significant difference in mean challenges of SSI with regard to age of the 

respondents. 

 There is no significant difference in mean challenges of SSI with regard to gender of the 

respondents. 

 There is no significant difference in mean challenges of SSI with regard to nature of 

organization of the respondents. 

 There is no significant difference in mean challenges of SSI with regard to size of employment 

of the respondents. 

 There is no significant difference in mean challenges of SSI with regard to business experience 

of the respondents. 

 

6. RESEARCH METHODS 

This study has followed research design is descriptive method. The authors utilized both 

primary and secondary data sources. This study has target population as entrepreneurs of Coimbatore 

district. A structured questionnaire has been administered among them to collect their socio-economic 

profile and challenges of SSI. The study instrument has approached 5 points Likert’s scaling technique 

for understanding the challenges of SSI and the secondary data were collected from published article, 

books, journals, internet sources, etc. This study has identified 125 SSI’s through random sampling 

method. The sample data are entered into MS-Excel software and analyzed with the help of statistical 

tools like percentage analysis, mean score, standard deviation and ANOVA through SPSS 22.0 

software.  

 

7. RESULT AND DISCUSSION 

7.1 Socio-Economic Profile of the respondents  

The information of socio-economic profile and challenges of SSI among the selected 

respondents are furnished in the below table.  

Table 1: Socio-Economic Profile and Challenges of SSI 

No. Variables Name 
Number of 

Respondents 
% Mean SD 

1 Age       

  Upto 30 Years 15 12.0 4.00 0.44 

  31 - 40 Years 34 27.2 3.69 0.40 

  41 - 50 Years 49 39.2 3.74 0.55 

  Above 50 Years 27 21.6 3.83 0.60 

 Total 125 100.0   

2 Gender     

  Male 94 75.2 3.75 0.53 

  Female 31 24.8 3.86 0.49 

 Total 125 100.0   

3 Nature of Organization      

  Proprietorship 19 15.2 4.12 0.51 

  Partnership 25 20.0 3.73 0.39 

  Public Limited Company  29 23.2 3.60 0.48 

  Private Limited Company  39 31.2 3.69 0.51 

  Others  13 10.4 4.03 0.58 
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No. Variables Name 
Number of 

Respondents 
% Mean SD 

 Total 125 100.0   

4 Size of Employment     

  Upto 10  20 16.0 4.09 0.49 

  11 to 20 39 31.2 3.72 0.60 

  21 to 30 53 42.4 3.77 0.38 

  Above 30 13 10.4 3.48 0.59 

 Total  125 100.0   

5 Business Experience      

  Upto 5 years 29 23.2 3.97 0.43 

  6-10 years 36 28.8 3.59 0.52 

  11-15 years 45 36.0 3.90 0.51 

  16-20 years  15 12.0 3.72 0.58 

 Total  125 100.0   

 The above table observes that 12.0% of the respondents are belong to upto 30 years of age 

group, 27.2% of the respondents are came into age category of 31-40 years, 39.2% of the 

respondents are 41-50 years aged group and 21.6% of the respondents are belong to age 

category of above 50 years.  

 The analysis asserts that 75.2% of the respondents are male and 24.8% of the respondents are 

female.  

 The analysis indicates that 15.2% of the respondents are belong to proprietorship, 20.0% of the 

respondents are doing business with partnership, 23.2% of the respondents are undertaking 

public limited company, 31.2% of the respondents as private limited company and 10.4% of 

the respondents are belong to other nature of organization.  

 The analysis shows that 16.0% of the selected industries have upto 10 employees, 31.2% of the 

industries have 11 to 20 employees, 42.4% of the industries have 21 to 30 employees and 10.4% 

of the industries belong to above 30 employees.  

 The analysis evinces that 23.2% of the respondents have upto 5 years of business experience, 

28.8% of the respondents belong to 6-10 years of experience, 36.0% of the respondents as 11-

15 years and 12.0% of the respondents have 16-20 years of experience in their business.  

 

7.2 Challenges of SSI 

The following table discusses that the challenges of SSI among the selected respondents in 

Coimbatore District. For this study, the researcher has developed eight statements related the 

challenges of small-scale industries.  

Table 2: Challenges of SSI 

S. No Factors 
Mean 

Score 
SD 

1 Financial support and investment promotion 4.06 0.90 

2 Transport issues  3.82 0.94 

3 Raw material and marketing promotion   3.64 0.97 

4 Implementation of Technology Development 3.72 1.01 

5 Skilled Manpower  3.98 0.89 

6 Testing and Research & Development Activities 3.56 1.31 

7 Infrastructure development 3.55 1.14 

8 Consultancy and counselling services 3.88 1.08 

The Cronbach Alpha value for the statements of challenges of SSI is 0.842. This study clears 

that the reliability of the challenges of SSI is good and fit for analysis. It is illustrated that most of the 

respondents rated as ‘financial support and investment promotion’ with the mean score and standard 
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deviation of 4.06 and 0.90 respectively followed by ‘skilled manpower’ with the mean score and 

standard deviation of 3.98 and 0.89 respectively.  

 

TESTING OF HYPOTHESIS (ANOVA) 

7.3 Relationship between Socio-economic Profile and Challenges of SSI 

This section has examined that the relationship between the socio-economic profile and 

challenges of SSI among selected respondents in Coimbatore district. In order to analyse the 

relationship between selected independent variables and challenges of SSI, a hypothesis has been 

framed and tested by applying ANOVA.  

 

Age and Challenges of SSI 

H0 :  There is no significant difference in mean challenges of SSI with regard to age of the 

respondents.  

Table 3: Age and Challenges of SSI 

 Sum of Squares  Df Mean Square  F ‘p’ value 

Between Groups 1.141 3 0.380 1.440 0.234NS 

Within Groups 31.949 121 0.264   

Total 33.090 124    

 Note : NS – Not Significant  

From the analysis, it is mentioned that the ‘p’ value is greater than 0.05 then the null hypothesis 

is accepted. Therefore, there is no significant difference in mean challenges of SSI with regard to age 

of the respondents. 

 

Gender and Challenges of SSI 

H0 :  There is no significant difference in mean challenges of SSI with regard to gender of 

the respondents.  

Table 4: Gender and Challenges of SSI 

 Sum of Squares  Df Mean Square  F ‘p’ value 

Between Groups 0.270 1 0.270 1.010 0.317NS 

Within Groups 32.820 123 0.267   

Total 33.090 124    

 Note : NS – Not Significant  

From the analysis, it is showed that the ‘p’ value is greater than 0.05 consequently the null 

hypothesis is accepted. Hence, there is no significant difference in mean challenges of SSI with regard 

to gender of the respondents. 

 

Nature of Organization and Challenges of SSI 

H0 :  There is no significant difference in mean challenges of SSI with regard to nature of 

organization of the respondents.  

Table 5: Nature of Organization and Challenges of SSI 

 Sum of Squares  Df Mean Square  F ‘p’ value 

Between Groups 4.292 4 1.073 4.471 0.002* 

Within Groups 28.798 120 .240   

Total 33.090 124    

 Note : * – Significant at 1% level 

From the analysis, it is evaluated that the ‘p’ value is lesser than 0.05 accordingly the null 

hypothesis is rejected. Therefore, there is a significant difference in mean challenges of SSI with regard 

to nature of organization of the respondents. 

 

Size of Employment and Challenges of SSI 

 H0 :  There is no significant difference in mean challenges of SSI with regard to size 

of employment of the respondents.  
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Table 6: Size of Employment and Challenges of SSI 

 Sum of Squares  Df Mean Square  F ‘p’ value 

Between Groups 3.178 3 1.059 4.285 0.007* 

Within Groups 29.912 121 0.247   

Total 33.090 124    

 Note : * - Significant at 1% level 

From the analysis, it is indicated that the ‘p’ value is lesser than 0.05 so the null hypothesis is 

rejected. Hence, there is a significant difference in mean challenges of SSI with regard to size of 

employment of the respondents. 

 

Business Experience and Challenges of SSI 

H0 :  There is no significant difference in mean challenges of SSI with regard to business 

experience of the respondents.  

Table 7: Business Experience and Challenges of SSI 

 Sum of Squares  DF Mean Square  F ‘p’ value 

Between Groups 2.524 3 0.841 3.331 0.022** 

Within Groups 30.566 121 0.253   

Total 33.090 124    

Note : ** – Significant at 5% level 

From the analysis, it is indicated that the ‘p’ value is lesser than 0.05 subsequently the null 

hypothesis is rejected. So, there is a significant difference in mean challenges of SSI with regard to 

business experience of the respondents. 

 

8. FINDINGS 

 It is mentioned from the analysis that most of the respondents are belong to age group of 41-

50 years. This study mentioned that the respondents who belong to upto 30 years of age group 

are having maximum level of challenges of SSI. 

 It is noticed from the analysis that most of the respondents are male. This study determined 

that the female respondents are having maximum level of challenges of SSI. 

 It is displayed from the analysis that most of the respondents are undertaking private limited 

company. This study confirmed that the proprietors are having maximum level of challenges 

of SSI. 

 It is found from the analysis that most of selected SSI have 21 to 30 employees. This study 

pointed out that the respondents belong upto 10 employees in their business are having 

maximum level of challenges of SSI. 

 It is proved from the analysis that most of the respondents are having 11-15 years of experience 

in their business. This study explored that the respondents belong to upto 5 years of business 

experience are having maximum level of challenges of SSI. 

 It is examined from the mean score analysis that most of the respondents rated as ‘financial 

support and investment promotion’ and ‘skilled manpower’ with the mean score of 4.06 and 

3.98 respectively. 

 From the ANOVA, it is found that there is no significant difference in mean challenges of SSI 

with regard to age of the respondents. 

 The ANOVA observed there is no significant difference in mean challenges of SSI with regard 

to gender of the respondents. 

 The ‘F’ test assumed that there is a significant difference in mean challenges of SSI with regard 

to nature of organization of the respondents. 

 From the ‘F’ test, it is pointed out that there is a significant difference in mean challenges of 

SSI with regard to size of employment of the respondents. 

 The ANOVA confirmed that there is a significant difference in mean challenges of SSI with 

regard to business experience of the respondents. 
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9. SUGGESTIONS 

 This study observed that the respondents who belong to upto 30 years of age group are having 

maximum level of challenges of SSI. Hence, the government should introduce new attractive 

schemes with incentives to attract the potential talent of the young entrepreneurs and to 

promote industrialization in the state. 

 It is pointed out from the study that female respondents are having maximum level challenges 

of SSI because they may not be getting awareness about the latest advancement of business 

process. So, female respondents should come forward to utilize the advantage of the plenty of 

webinars and trainings available online and many domain or business experts were spreading 

free support. 

 This study noticed that the proprietors are having maximum level of challenges of SSI since 

they only can arrange investment for machines, materials and processes with organizational 

and management planning. So, the government should provide loan facilities and incentives to 

the entrepreneurs of SSI for the promotion and institutional infrastructure which will helpful 

mainly for proprietors for addressing their challenges. 

 The entrepreneurs should think about new products, make new strategies and work on new 

business models through technological advancement to accelerate the process of SSIs. 

 

10. CONCLUSION 

This study gives out that the challenges of SSI in Coimbatore District. Small Scale Industries 

has emerged as a dynamic and vibrant sector of the economy and extremely well on employments, 

GDP and industrial growth. This study confirmed that there is a significant difference in mean 

challenges of SSI with regard to nature of organization, size of employment and business experience 

of the respondents. It is pointed out from the study that most of the respondents face challenges as 

financial support and investment promotion. Hence, government and all the financial institutions 

should provide financial support and motivate them through giving adequate loans to the Small-Scale 

Industries in Coimbatore. 
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Abstract 

Startups is an initiative taken by the Government of India for developing the younger generation who 

opt for doing business with innovative ideas. It plays an important role in economic growth of a nation. 

These startups not only concentrate on generating jobs, but also they focus on smarter, solutions by 

bringing in innovation and spurring competition. Gujarat, owing to its inherent strength of widespread 

entrepreneurial spirit has gained a significant spot in the national startup ecosystem in the country. 

Startups are similar to Small Scale Industries (SSI) which manufactures, produces and render services 

on a small or on a micro scale. These industries make a investment in machinery, plant and equipment 

but it does not exceed Rs.10 crore and annual turnover does not exceed Rs.50 crore. It involves less 

manpower. Most probably it will be a sole proprietorship. SSI’s are the lifeline of the economy of 

developing countries. India, being a developing country depends on SSI which is one of the main 

reason for the growth and strengthening of the economy. This article paves a way for analyzing the 

awareness level of startups among the SSI.  

 

1.1 Introduction 

The economic growth is a big challenge for India with the second largest in the world in 

population.   The nation is in a position to create large number of employment opportunities for the 

people. Government of India is taking necessary steps to engage the public with employment 

opportunities. Startup India is a Government of India flagship initiative to build Startups and nurture 

innovation. Through this initiative, the Government plans to empower Startup ventures to boost 

entrepreneurship, economic growth and employment across India. The Government’s Action Plan will 

help accelerate the growth of Startups throughout India, across all important sectors – in Tier 1, 2 and 

3 cities, including semi-urban and rural areas and includes promoting entrepreneurship among SCs/STs 

and women communities. Startup India is about creating prosperity in India. Many enterprising people 

who dream of starting their own business lack the resources to do so. As a result, their ideas, talent and 

capabilities remain untapped and the country loses out on wealth creation, economic growth and 

employment. Startup India will help in boosting entrepreneurship and economic development by 

ensuring that people who have the potential to innovate and start their own business are encouraged 

with proactive support and incentives at multiple levels. 

Unlike large scale industries, SSI’s are more adaptable to their changing business environment. 

So in case of amendments or unexpected developments, they are flexible enough to adapt and carry on 

the business. They are being run, covering certain zone of operations. They meet their local and 

regional demand. Also they play a major source of employment for developing countries. Ministry of 

Micro Small & Medium Enterprise envision a vibrant MSME sector by promoting growth and 

development of MSME sector like Khadi, Village and Coir Industries in co-operation with concerned 

ministries / Departments, State Governments and other stake holders, through providing support to 

existing enterprise and encouraging creation of new enterprise. Start-up India is a flagship initiative of 

the Government of India, intended to build a strong eco-system for nurturing innovation and start-ups 

in the country that will drive sustainable growth and generate large scale employment opportunities. 

The Government through this initiative aims to empower Start-ups to grow through innovation and 

design.  
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1.2 Review of Literature 

1. Dr. S. Manikandan, in “A Study on start up and its impact on MSME in India with special reference 

to Maharashtra State”, found out that emergence of various SMEs and start ups in the Indian market 

have created environment both at the National & state level for entrepreneurs to start the various 

enterprises. 2. Dr. Varsha Agarwal “A Study on Challenges Faced By SMEs in India” , found that 

there is a lack of skilled labours and availability of labours, Lack of infrastructure facilities , Unstable 

Government policies, No proper clarity in business tax rates. 3. Subhamoy Banik (2018), found that 

the furtherance and advancement of SSIs is essential for the development of Indian economy to achieve 

impartial distribution of income and wealth, economic self-dependence and economic sustainable 

developments. 4. Dr. Ashish Gupta (2018) in stated that SSI’s are lacking with finance assistance, 

couldn’t buy raw materials in bulk and lacking in competing with large scale industries. 5. A Bharadwaj 

(2018) , “Basic Problems faced by the Small Scale Industry Sector” found that there were problems in 

production, due to the absence of regular work force, machinery faults and errors and inadequate space 

for storage. 6 

 

1.3 Objective of the Study              

       The objective of the study is: 

To examine the awareness level of start-ups among SSI 

 

1.4 Methodology 

The present study is based on primary data. The data was collected by distributing the 

questionnaire. The first part of the questionnaire includes questions about the awareness level of 

respondents about the start-ups. 

 

1.5 Framework Analysis 

The main intention of the study is to find out the awareness level of start-ups among small scale 

industries. The primary data collected were reformulated and consolidated into master table. Simple 

percentage method is applied to process the data. 

 

1.6 Analysis and Interpretation of Data 

1.6.1 Demographic profile 

     The table shows the classification of Respondents based on their age. 

Table  No.1 Demographic profile of the respondents 

Age (Years) Number of Respondents Percentage 
Below 30 40 26.66 
30-40 60 40 
Above 40 50 33.33 
Total 150 100 
Area of Residence Number of respondents Percentage 
Rural 130 86.66 
Urban 20 13.33 
Total 150 100 
Gender Number of Respondents Percentage 
Male 100 66.66 
Female 50 33.33 
Total 150 100 
Marital Status Number of Respondents Percentage 
Married 90 60 
Unmarried 60 40 
Total 150 100 
Educational 

Qualification 
Number of Respondents Percentage 

Illiterate 20 13.33 
Below HSC 70 46.66 
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Under Graduate 60 40 
Post Graduate 0 0 
Total 150 100 
Members in the 

family 

Number of Respondents Percentage 
2 30 20 
3-4 80 53.33 
Above 4 40 26.66 
Total 150 100 
Earning members Number of Respondents Percentage 
1-2 140 93.33 
3-4 10 6.66 
Above 4 0 0 
Total 150 100 
Family Income Number of  respondents Percentage 
Rs.50,000 120 80 
Rs.50,000-Rs.1,00,000 20 13.33 
Above Rs.1,00,000 10 6.66 
Total 150 100 

1.6.2 Classification of respondents  based on Annual Turnover 

           The respondents are classified on the basis of Annual Turnover  

Table  No.2 Annual Turnover 

Annual Turnover Number of  

respondents 

Percentage 

Below 10 lakhs 140 93.33 

10 lakhs-50 lakhs 10 6.66 

Above 50 lakhs 0 0 

Total 150 100 

Out of the total 150 respondents, 140(93.33%) respondent’s annual turnover is below 10 lakhs, 

10(6.66%) respondents annual turnover is between Rs 10 lakhs -50 lakhs, and there is no one in  above 

Rs 50 lakhs. 

1.6.3 Use  / Registered in Udyog Aadhaar 

       The Respondents are classified on the basis of their registration in Udyog Aadhaar 

Table No.3  Use / Registered in Udyog Aadhaar 

Registered      Number of Respondents              Percentage 

Yes 40 26.66 

No 110 73.33 

Total 150 100 

Out of  150  Respondents, 40(26.66%) respondents have registered in Udyog and remaining 

110(73.33%) respondents have not registered in Udyog Aadhar. 

1.6.4 Awareness towards various schemes for SSI   

Table.4 Awareness 

Schemes Yes No 

Prime Minister Employment Generation 

Programme(PMEGP) 

135 

(90%) 

15 

(10%) 

National Economic Empowerment and Development 

Strategy(NEEDS) 

110 

(73.33%) 

40 

(26.66%) 

Un-employment Youth Employment Generation 

Programme(UYEGP) 

115 

(76.66%) 

35 

(23.33%) 

Others 120 30 
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(80%) (20%) 

Out of 150 respondents 135(90%) respondents are aware of prime minister employment generation 

programme (PMEGP). 

Hence majority of the respondents are aware of prime minister employment generation programme 

(PMEGP). 

1.6.5 Classification of Level of awareness towards startups 

Entrepreneurs of SSI are classified on the basis of their awareness level towards startups 

     Table.5 

Government 

offering the 

scheme 

Highly 

Agree 

Agree Neutral Highly 

Disagree 

Disagree 

Central 

Government 

48 

(32%) 

55 

(36.66%) 

28 

(18.66%)) 

75 

(50%) 

56 

(37.33%) 

State 

Government 

98 

(65.33%) 

30 

(20%) 

25 

(16.66%) 

15 

(10%) 

18 

(12%) 

Out of 150 respondents, most of 98(65.35%) respondents highly agree that startup is offered 

by state government and most of 55(36.66%) respondents agree that startups is offered by central 

government. 

Hence it can be said that the awareness level towards startups is low. 

1.6.6 Classification of Respondents based on types of manufacturing industry 

            The table shows the classification of respondents based on types of manufacturing industry

     Table No.6 Classification of respondents in manufacturing industry 

Industry Number of Respondents Percentage 

Capital Goods 30 20 

Consumer Goods 120 80 

Total 150 100 

Out of the total 150 consumers, 30(20%) are Capital Goods and the remaining 120(80%) are 

Consumer Goods.  Hence, it can be said that majority of the respondents says that Consumer Goods. 

1.6.7 Classification of respondents based on years of doing business 

           The respondents are classified on the basis on years of doing business 

Table  No.7 Classification of respondents based on years of doing business 

Years Number of  

respondents 

Percentage 

Below 5 years 65 43.33 

5-10 years 55 36.66 

10-25 years 20 13.33 

Above 25 years 10 6.66 

Total 150 100 

Out of the total 150 respondents, most of 65(43.33%) respondents are doing their business is below 5 

years , 55(36.66%) respondents are doing their business 5-10 years, 20(13.33%) above 25 years. 

Hence, it can be said that majority of the respondents are doing their business is below 5 years. 

 

Findings: 

• Majority of 140(93.33%) respondent’s annual turnover is below 10 lakhs 

• Majority of 110(73.33%) respondents have not registered in Udyog Aadhar. 
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• Majority of 135(90%) respondents are aware of prime minister employment generation programme 

(PMEGP). 

• Majority of 98(65.35%) respondents awareness level towards startups is low. 

• Majority of 120(80%) respondents type of manufacturing is Consumer Goods. 

• majority of 65(43.33%) respondents are doing their business is below 5 years. 

 

Suggestions:  

The Technology has revolutionized the way companies conduct business by enabling small businesses  

to level the playing field with larger organizations by the way of different small startups. Small  

businesses use an array of tech everything from servers to mobile devices to develop competitive  

advantages in the economic marketplace. Small start-up business owners should consider  

implementing technology in their planning process for streamlined integration and to make room for  

future expansion which enable sustainable growth of business. This allows owners to create operations  

using the most effective technology available for the future expansion of business. 

 

Conclusion: 

Startups provide many schemes for new entrepreneurs and those who are willing to start 

business without the investment of own money. Startup gives financial facilities for new entrepreneur 

if he/she have good proposal of his/her business plan. Startup schemes and policies are easily 

applicable and convenient for people nowadays.  
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ABSTRACT 

Internet of Things (IoT) conceptualizes the idea of remotely connecting and monitoring real world 

things through the Internet. When it comes to our house, this concept can be aptly incorporated to 

make it smarter, safer and automated. Through IoT one can monitor his/her home by building a smart 

wireless home security system which sends alerts to the owner by using Internet in case of any human 

movement is sensed near the entrance of his house and raises an alarm optionally. Besides, the same 

can also be utilized for home automation by making use of the same set of sensors. The provision for 

sending alert messages to concerned security personnel in case of critical situation may also be built 

into the system. For example, if the child comes back from the school and the parents are still in the 

office, the gate of the house can be opened only after scanning the child’s face and closed immediately 

when the child enters. Same way the house doors can also be opened and closed with the help of IoT, 

which provides a safety for the child. 

Keywords: IoT Automation, Work life balance, smart security 

 

Introduction 

The need of Work-Life Balance took a sharp rise in the number of working women professionals 

having children in tender age-groups dependent on them. The demand for maintaining a work-life 

balance has risen unprecedentedly among the employees and the management has also acknowledged 

its importance in the current scenario. In these hypercompetitive times, stress and strain are common 

causes for concern for all employees. Given the fact that most employees work for twelve-hour 

workdays and more, it is natural that they begin to feel stressed out and tired because of overwork. 

This has the consequence of upsetting their physical and mental health as well as causing issues in 

their family life. When modern corporate professionals spend a majority of their time in the office 

including working on weekends, they have little time to spend with their families. The work life 

balance or the necessity to ensure that work does not suffer and at the same time, personal life does 

not suffer has now become the hot of the topic. The reason behind this may be because of lacking of 

care and affection towards the children. Safety and security of the children at home also stands next 

for one of the reasons for stress of the employees. There should be some solution to solve this problem.  

 Internet of Things (IoT) conceptualizes the idea of remotely connecting and monitoring real world 

things through the Internet. When it comes to our house, this concept can be aptly incorporated to 

make it smarter, safer and automated. Through IoT one can monitor his/her home by building a smart 

wireless home security system which sends alerts to the owner by using Internet in case of any human 

movement is sensed near the entrance of his house and raises an alarm optionally. Besides, the same 

can also be utilized for home automation by making use of the same set of sensors. The provision for 

sending alert messages to concerned security personnel in case of critical situation may also be built 

into the system. For example, if the child comes back from the school and the parents are still in the 

office, the gate of the house can be opened only after scanning the child’s face and closes immediately 

when the child enters. Same way the house doors can also be opened and closed with the help of IoT, 

which provides a safety for the child. 

 

Statement of the Problem 

 Many employed paternities feel stressed about the safety of their children. IoT is one of the 

best solutions that can be opted by the employed paternities for their child’s safety. Whenever the child 

goes to school and returns in the evening, the employed paternities may feel unsecured about the safety 
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of their children at home till they return from the office. To analyse about what are the securities that 

the probabilities of employed paternities through IoT has been taken into consideration in this study. 

 

Objectives of the Study 

 The main objective of this study is to identify the expectations of the employed paternities to 

take care of their children through the usage of IoT. 

 

Methodology 

 Primary data and secondary data were collected. A structured questionnaire was framed and on 

convenience based random sampling method 250 respondents (employed paternities) residing in and 

around Pollachi Taluk in Coimbatore District, Tamil Nadu were chosen for the purpose of the study. 

Secondary data has been collected from journals and online websites. Simple Percentage and Fried 

Man Ranking has been used for the analysis. 

 

Analysis and Interpretation 

Table No. 1 

Particulars 

No. Of 

Respondents 

Percentage of 

Respondents 

Age   

20 Years – 40 Years 124 49.6 

41 Years – 60 Years 119 47.6 

Above 60 Years 07 2.8 

Total 250 100 

No. Of Members in the family   

1 - 3   132 52.8 

4 – 5 115 46 

Above  5 03 1.2 

Total 250 100 

Occupation (Self)   

Private employee 119 47.6 

Government employee 47 18.8 

Business 38 15.2 

Agriculture 32 12.8 

House wife 0 0 

Professionals 14 5.6 

Total 250 100 

Area of Residence   

Urban 156 62.4 

Rural 94 37.6 

Total 250 100 

Expectation of IoT   

Automatic message /Alert message in monitoring  

timings of Child’s entry/late entry after schooling  

89 35.6 

Face Scanning in Gate and Front Door  92 36.8 

Automatic recorded voice to be switched on when 

the door is opened 

43 17.2 

Sensor doors inside the house  26 10.4 
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 The above table reveals that out of 250 respondents taken, 124(49.6%) are in the age group of 

20 – 40 years, 119(47.6%) are in the age group of 41 – 60 years and the remaining 07 (2.8%) are in 

the age group of above 60 years. Regarding number of members in the family, there are 132(52.8%) 

respondents who are having 1 – 3 members in their family, 115(46%) respondents have 4 – 5 members 

in their family and the remaining three (1.2%) respondents have Above 5 members in their family. 

While considering the occupation of the respondents, 119(47.6%)  of the respondents are private 

employee, 47(18.8%) respondents are government employee, 38(15.2%) respondents are doing 

business, 32(12.8%) are agriculturists and the remaining 14(5.6%) respondents are professionals. Most 

of the respondents 156(62.4%) reside in Urban area.  

 Most of the employed paternities expect certain IoT based automation may be implemented at 

their homes to take care of their children, which in turn reduces their stress. The following are the few 

expectations from the working parents:  

Automatic message /Alert message in monitoring the timings of Child’s entry/late entry after 

schooling: 

 Majority 89 (35.6%) of the employed paternities preferred to monitor whether their child 

reaches the home on time. For that purpose, with the help of IoT automation, Automatic message may 

be delivered to the parents’ mobile when the child enters the gate or else alert message can be set when 

the child doesn’t enter on time. 

Face Scanning in Gate and Front Door of the House: 

 Out of 250 employed paternities, 92(36.8%) parents prefer to have face scanning entry in Gate 

and Front Door i.e., the faces of their family members who have the rights to enter into the house to 

be recorded and saved. Once when the recorded persons stand before the gate or front door of the 

house, the doors should be opened automatically and should be closed after their entry immediately 

which will be helpful for restricting the entry of unknown persons.  

Automatic recorded voice to be switched on when the door is opened: 

 Majority of the respondents 43 (17.2%), prefer to have automatic recorded voice to be switched 

on when the door is opened. The content of the recorded voice preferred by the parents are “Welcome 

dears. Remove your shoes and socks. Wash your hands, legs and face. Take rest. Have snacks. We 

will come soon”. 

Sensor doors inside the house: 

 Most of the parents 26 (10.4%) prefer to have sensor doors inside the house, which they feel 

safety. 
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AWARENESS TOWARDS VARIOUS FACTORS IN IOT AUTOMATION 

 Above table reveals that employed paternities are highly aware towards the IOT 

Implementation Procedures, Device Management, Continuous Monitoring, Advanced Technology,  

Data Privacy and Safety and Security. Mean score is also found to be high with the IOT 

Implementation Procedures. Similarly employed paternities are aware towards the Consumer helpline 

number for any grievances, Risk Analysis and  Network Segmentation. Hence it can be said that 

majority of the c employed paternities are highly aware towards the IOT Implementation Procedures 

and device management, which ranks the top most position also. 

 

Findings 

It is found from the study that IOT based Smart Security and Automation plays a vital role in Work 

Life Balance of employed paternities. Majority of the employed paternities prefer to safe guard and 

secure their child with the help of IoT. 

 

Suggestions 

 It is analysed from the study that majority of the employed paternities prefer IoT automation 

at their houses. These automations can be made preferable at a valid price which would be affordable 

for the middle class people too. 

 

Conclusion 

Internet of Things (IoT) conceptualizes the idea of remotely connecting and monitoring real world 

things through the Internet. It is being implemented in many MNCs, educational institutions, 

industries, etc., But when it comes to our house, this concept can be aptly incorporated to make it 

smarter, safer and automated. 
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SUSTAINABLE BUSINESS PRACTICES  

IN START-UPS 

 
Dr.P.Archanaa 

Assistant Professor and Head,  

UG Department of Commerce CA, NGM College, Pollachi 

 
Abstract 

 Emerging and running companies are looking for ways to thrive in a competitive environment with 

innovative business models. Recent trends such as circular economy, fair trade and sharing economy are some 

of the many approaches that address this issue. In fact, most research on the topic of sustainable business 

models is still exploratory and does not fully acknowledge these emerging approaches, whose definitions, 

boundaries, and defining characteristics are still somewhat vague. Many studies seeks to contribute to the 

understanding of the inner entrepreneurial dynamics of innovative sustainable business models. Few studies 

focus on the fashion business, a resource-intensive industry in which opportunities to reduce environmental 

impacts and to innovate business models abound.  

Keywords: Startups, Green, Business models,etc.,  

 
Introduction 

 Start-ups are an increasingly important phenomenon in the business industry. Many 

such companies have been created over the past few years, illustrating the interest in and 

growth of such entrepreneurship. Emerging companies are more likely to be founded on 

sustainable business models. In many cases, such models incorporate the principles of the 

circular economy. The 2030 Sustainable Development Goals (SDGs) are a unique collection 

of seventeen time-bound goals that strive to balance the three sustainability objectives of 

economic, social, and environmental sustainability. Sustainability has become a catalyst for 

growth across all sectors of the economy. The financial industry, in particular, has been 

scrutinized for its contribution to environmental sustainability. The emerging concept of a 

green startup has gained momentum because of the rising awareness campaigns for 

sustainable development. Also, after looking at the impact of lockdowns because of Covid-

19, this topic has gained the attention of many researchers. Looking at the need and 

urgency to introduce sustainable development for a nation‘s progress, all major nations 

have laid out policies in terms of green finance to elevate sustainable entrepreneurship. 

Since it is an emerging topic, nothing much has been researched. Hence, there is a research 

gap, particularly for the Indian economy, which has become one of the most politically 

strong nations among the world‘s major forces. This paper is an attempt to fill the same. 

Hence, this topic is researched to reckon the present status of green startups in India. The 

nation has recently shown significant growth in the number of unicorns, a jump in export 

value and other economic aspects related to business growth. Moreover, it endeavours to 
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assess and compare India‘s performance in sustainable entrepreneurship with the country 

which has performed better in terms of green startups. 

 
Sustainable Practices 

a. Green Finance—The financial activity that is designed to improve the environment 

is green finance. A variety of loans, financing instruments and investments are 

included in this program in order to promote the development of environmentally 

friendly projects or to reduce the climatic effect of more conventional ones.  

b. Green Startup—As the name implies, a green (startup) firm provides goods and 

services that aid in creating a more sustainable environment. In a sustainable 

world, current demands are addressed without jeopardizing the capacities of future 

generations to satisfy theirs. Because of this, a green company is often known as a 

long-term company. It can also be described as a corporation that does not harm the 

environment, economy or local community in any way whatsoever.  

c. Sustainable Entrepreneurship—Sustainable entrepreneurs are people or firms that 

use their primary operations to contribute to sustainable development. A 

sustainable entrepreneur develops and implements sustainable ideas for the mass 

market, which benefits the greater community as a whole. When it comes to 

creating new goods, services, industrial methods, techniques and organizational 

models that positively influence the environment and society, sustainable 

entrepreneurship is opportunity oriented.  

 
Reasons for Green Economy 

 The shift to a green economy includes the efficient and effective use of natural 

resources, energy and new technology, resulting in economic development and 

employment creation. Adopting a green economic model may be successful if there 

is a global commitment and a strategically established framework for global 

investment that includes developing and developed nations. It is also crucial for the 

successful expansion of green finance.  

 The green economy is fueled by specialized policies aimed at eliminating or 

lowering ecologically detrimental subsidies, developing a market for ecosystem 

products and services and enabling institutions via the provision of market-based 

incentives, opportunities and enabling institutions. 

 Green finance is motivated by the desire to move toward a green economy. As 

defined by the G20 research group, green finance is ―the financing of initiatives that 

generate environmental advantages within the framework of ecologically 

sustainable development‖. These environmental benefits include reductions in air, 

water and land pollution, reductions in greenhouse gas (GHG) emissions, increased 

energy efficiency while maximizing the use of available natural resources and 
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mitigation of and adaptation to climate change, as well as their associated benefits. 

It is a stepping stone toward resolving many environmental concerns and bringing 

economies together on a sustainable path. If India wants to focus on making its 

economy green, it must focus on promoting green finance for developmental 

activities. Glancing at rising environmental issues, that country must take steps to 

scale up sustainable development initiatives.  

 Indian entrepreneurs are expected to raise $42 billion in 2021, up from $11.5 billion 

the previous year. Additionally, the Indian government has designated 14,000 new 

enterprises for recognition in 2021. India now has 83 unicorns with a combined 

worth of $277 billion as of January 2022. Delhi-NCR has surpassed Bangalore as 

India‘s new startup hub. Delhi-NCR added almost 5,000 recognized startups in the 

previous two years, while Bangalore added 4,514. However, Maharashtra has the 

most recognized startups, with 11,308 in total. In 2021, demand for office space in 

the Delhi-NCR area increased by 50% year on year, mainly owing to high 

absorption by startups and technology enterprises. In 2021, the office space sector 

will absorb 6.3 million square feet, while startups will absorb 1 million square feet  

 
Conclusion 

 The study reviewed the use of disruptive innovation and the circularity of resources in 

the business models of start-ups. The results show that start-ups are innovating in terms of 

the circularity of resources through a range of partially implemented initiatives. These 

initiatives allow start-ups to manage their data and microdata, create artefact integration 

systems, generate connectivity, accelerate digitisation, stimulate partnerships and 

cooperation between parties in the supply chain, generate new market opportunities and 

develop efficient transition systems for the circularity of resources. Thus, there is ample 

evidence that disruptive innovation supports the circular economy in start-ups.  
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PREFACE 

 

 Atmanirbhar Bharat Abhiyaan or Self-reliant India campaign is the vision of new 

India envisaged by the Hon'ble Prime Minister Shri Narendra Modi. On 12 May 2020, our 

PM raised a clarion call to the nation giving a kick start to the Atmanirbhar Bharat 

Abhiyaan (Self-reliant India campaign) and announced the Special economic and 

comprehensive package of INR 20 Lakh Cr- equivalent to 10% of India’s GDP – to fight 

COVID-19 pandemic in India. 

 

 The aim is to make the country and its citizens independent and self-reliant in all 

senses.  Finance Minister further announces Government Reforms and Enablers across 

Seven Sectors under Aatmanirbhar Bharat Abhiyaan. 

 

 The government took several bold reforms such as Supply Chain Reforms for 

Agriculture, Rational Tax Systems, Simple & Clear Laws, Capable Human Resource and 

Strong Financial System. 

 

 Five pillars of Atmanirbhar Bharat – Economy, Infrastructure, System, Vibrant 

Demography and Demand 

 Special economic and comprehensive package of Rs 20 lakh crores - equivalent to 

10% of India’s GDP 

 Package to cater to various sections including cottage industry, MSMEs, labourers, 

middle class, industries, among others. 

 Bold reforms across sectors will drive the country's push towards self-reliance 

 It is time to become vocal for our local products and make them global. 

 Together, these steps may revive the economic activity, impacted by Covid19 pandemic 

and create new opportunities for growth in sectors like agriculture, micro, small and 

medium enterprises (MSMEs), power, coal and mining, defence and aviation,etc. The 

intended objective of this plan is two-fold. First, interim measures such as liquidity infusion 

and direct cash transfers for the poor will work as shock absorbers for those in acute stress. 

The second, long-term reforms in growthcritical sectors to make them globally competitive 

and attractive. Together, these steps may revive the economic activity, impacted by Covid19 

pandemic and create new opportunities for growth in sectors like agriculture, micro, small 

and medium enterprises (MSMEs), power, coal and mining, defence and aviation, etc. 

  

 Primary Sector: The measures (reforms to amend ECA, APMC, Contract framing, etc) 

announced for the agricultural and allied sectors are particularly transformative.  These 

reforms are steps towards the One Nation One Market objective and help India become the 

food factory of the world. These would finally help in achieving the goal of a self-

sustainablerural economy.  Also, the MGNREGA infusion of Rs 40,000 crore may help in 

alleviating the distress of migrants when they return to their villages. 
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ROLE OF MSME IN CONNECTING RURAL INDIA 

 

Dr. P. Archanaa  
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Abstract 
 MSME stands for Micro Small and Medium Enterprises. It plays a major role in the economic 

development of a country. The ministry of MSME is the apex executive body for the formulation and 

administration of rules and regulations of laws relating to MSME in India. The Micro, Small and Medium 

Enterprises Development Act, 2006 is an Act of the Parliament of India. According to the act, "any buyer who 

fails to make payment to MSMEs, as per agreed terms or a maximum of 45 days, would be liable to pay 

monthly compounded interest at three times the bank rate notified by RBI". Industries are divided into 2 

categories. Manufacturing and services. They are further divided into micro, small and medium. For both, 

manufacturing and services sectors, micro industries' capital requirements are under 1 Crore rupees and an 

annual turnover of less than 5 Crore rupees. Small industries shall have between 50 and 250 Crores 

respectively. 

Keywords: MSME, Economic Development, Rural, Coir, Small Scale 

 
Role of MSME  

 Micro Small and Medium Enterprises have laid down a path to the employment 

opportunities. Due to MSME many number of public have got benefitted and got 

employment opportunities due to lower investment of capital when comparing to large 

investment for large-scale business. MSMEs are the backbone for many large scale units. 

They not only increase the employment opportunities but also, they help to increase the 

country‘s socio-economic development. MSMEs also helped rural development which was 

the biggest challenge in front of the Government as in initial phase of industrialization 

which has attracted rural population towards urban region. It has provided balanced 

regional development of the country and proved as a key success factor for rural 

development. The Ministry of Micro, Small and Medium Enterprises (MSME) intends to 

make the MSME sector, including Khadi, Village and Coir Industries even more vibrant by 

providing support to existing enterprises and encouraging creation of new enterprises, by 

way of various programmes and schemes in cooperation with concerned Ministries, 

Departments and State Governments. The long-term goal of the ministry is to enhance 

manufacturing base in the country by improving performance of MSMEs through skill and 

entrepreneurship development. The following are the few highlights of MSME: 

1. MSMEs are the second largest employer after agriculture in India. 

2. The total number of MSMEs is 3.6 crores in the last five decades.  

3. Employing over 8 crore people in India. 

4. Accounts for 45 % of total industrial production in India.  

5. 40% of total exports of India is contributed by MSME. 

6. Manufacturing segment within the MSME contributes to 7.09% of GDP  
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7. MSMEs also contribute to 30.50% of services.  

8. The total contribution of MSMEs to the GDP is 37.54%  

 
Major contribution of MSMEs is as follows: 

1. It provides opportunities at comparatively lower cost.  

2. It helps in industrialization of rural and backward areas . 

3. Reduce Regional imbalances through the optimum utilization of their resources.  

4. More equitable distribution of national income and wealth. 

5. Major partner in the process of inclusive growth. 

 
Benefits of MSME Registration 

1. Free bank loans 

2. Reduced rate of interest from banks 

3. Subsidy on patent registration 

4. Tax Exemption 

5. Electricity bill concessions 

6. Marketing and Promotion assistance from the government 

7. Technology upgrading 

 
MSMEs Promotes Rural Development 

 MSMEs in rural areas create employment opportunities. Apart from direct 

employment, the business also creates opportunities for other businesses indirectly. For 

example, a small-scale food manufacturing unit in the village generates employment for 

workers in the factory. Additionally, it also creates opportunities for allied sectors such as 

local raw material suppliers, machinery and tool manufacturers, logistics and transport 

service providers, and so on. As the rural population gets employment and business, it 

helps in eradicating poverty in the region. In other words, MSME sector acts as tool for 

poverty eradication. 

 MSMEs provide initial training to enable the local workforce to undertake specific jobs. 

This gives local people an opportunity to learn new skills and be relevant with current time 

and age. 

 For example, the local workforce may not have the skills required to work on a new 

high-tech machine. However, with training they can be taught and acquire new skills and 

be ready for this job and similar opportunities. Also, it helps the workforce to be more 

employable in the future and grow in their careers. 

 
Economic Development of the Rural Area 

 By generating employment and creating business opportunities, the role of small-scale 

industries in rural India development is enormous. They provide better earnings that 

translates to better quality of life for the rural population. As the buying capacity of the 

rural population increases, it leads to the economic development of the region too. 
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Getting Recognition on the Global Map 

 The MSME sector, especially the cottage industry like saree weaving, carpet weaving 

etc., are classic examples of family run businesses (or generational businesses). Generally, 

the entire family is engaged in the business and in some cases, the whole village. Through 

the arts, the artisans‘ creativity gets exposure in the national and global markets. As 

mentioned, many MSMEs in the rural sector are engaged in exports and generate foreign 

exchange, in turn helping the national economy to grow. For example, India is the 

5th largest exporter of leather goods and accessories, according to Invest India. Leather 

exports reached $4.03 billion in FY 2020-21. Each exporting MSME has contributed to reach 

this milestone. 

 
Self-reliance  

 As the MSMEs in the rural areas mostly source raw materials and workforce locally, 

they are aligned with the central government‘s mission of self-reliant India. 

 
Rural Development through Business 

 Source locally: Procurement strategy of sourcing locally can help your business to 

be cost effective. Additionally, you generate business for another local/rural 

business and help it grow too. 

 Hire local workforce: You can hire local talent. If the need be, they can undergo 

training to acquire new skills for the job. Many large companies having 

manufacturing units in the rural region have a policy of acquiring a certain 

percentage of talent from the local area. 

 Collaborate with rural businesses: Instead of competition, forge collaborations 

with alike or complementing businesses in the region. This will help you as well as 

other businesses grow and expand. 

 
Conclusion 

 MSMEs contribution to the economic development of a nation is vide. But there are 

some difficulties in MSMEs. Many entrepreneurs are not entering in the field of exports 

due to lack of market knowledge, availability of a growing domestic market, and the 

complexities of international trade. Limited scale of operations leads to low production 

capacity (and consequent low exportable surplus), which is related to the maximum limits 

for capital investment for definition of MSME. Problems of designing, packaging and 

product display due to limited capacities Inadequate infrastructure facilities, including 

power, water, roads, etc. Low technology levels and lack of access to modern technology. 

Lack of skilled manpower . Absence of a suitable mechanism which enables the quick 

revival of viable sick enterprises and allows unviable entities to close down speedily.  
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